Shrnuti:

Clanek zpracovéava téma regulace reklamy na 1é¢ivé piipravky a zdravotnické
prostiedky se zaméfenim na problematické vymezeni ptisobnosti dozorovych
organti, zejména mezi Statnim tstavem pro kontrolu lé¢iv a Radou pro rozhlasové
a televizni vysilani. Konstrukce dozorovych organt nad zakonnosti reklamy,
kombinujici pfislusnost podle zptisobu sifeni reklamy nebo podle vécné oblasti,
s nadfazenim podle zptsobu Sifeni, je vSak slozitou a v nékterych pfipadech
i nejasnou.
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Who shall decide on offences under the Law regulating advertising of
medicinal products and medical devices? — summary:

This article deals with the regulation of advertising for medicinal products
and medical devices, focusing on the problematic definition of the powers
of supervisory authorities, in particular between the State Institute for Drug
Control and the Council for Radio and Television Broadcasting. However,
the structure of supervisory authorities overseeing the legality of advertising,
combining jurisdiction based on the method of advertising dissemination or
subject matter with superiority based on the method of dissemination, is complex
and, in some cases, unclear.
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